
A select group of lucky alums had their spec
scripts read and commented on by a host of
experienced comedy and drama scribes at this
year's Television Writer's Spec-Po l i s h i n g
Workshop. Facilitated by alums B a rt Gold a n d
Shannon Fo p e a n o, the aspiring and professional
writers came together at the Writer's Guild for a
series of informative sessions. Drama part i c i p a n t s
Adam Beechen, Zoanne Clack, Cathryn
Humphris, Tyler Michelle Raye and James
S l o c u m benefited from the wise character- and
plot-building counsel of Jeff Pinkner
( Ea r ly Edition, Alias); Anne McGrail
( Th at's Life, The Gu a r d i a n ) and J e r e m y
Miller & Dan Cohn ( Th at Was Th e n ) .

Comedy-wise, Andy Bornstein,
Ken Brisbois, Karin Gutman, Bill
Holderman, Keith Irace, Cary Miller

& Troy Hauschild, Justin Spitzer, and Dana Wi l s o n
learned how to ”punch up,” ”lay pipe,” and give a
good scene ”blow” from the likes of Perry Rein
(Friends, Becker), Susan Dickes (Just Shoot Me),
Lawrence Broch (Roseanne, Ge o r ge Lo p e z ) and R i c h
K a p l a n (Roseanne, What I Like About Yo u ). In one recent
session, Perry Rein wisely advised that a good spec
”has to be memorable and stand out emotionally.”
Pe r r y, who's been writing with Gigi McCreery for over
ten years, also highly recommended working with a
p a rtner – even though it results in a split paycheck.

And participant Dana Wilson joked,
”It was neat having a class at the
WGA, that way I could finally
(legally) enter the building.” Th a n k s
to all who so gr a c i o u s l y
donated their time and
consider-able effort .

I s the phrase “ethics in
Hollywood” an

oxymoron? Yes and no,
according to an
esteemed group of
industry insiders who
appeared for a panel
discussion led by
moderator David Zucker,
January 27th at CAA .
Zack Schiff-Abrams, VP
of feature development
at Ridley and To n y
Scott’s Scott Fr e e
Productions; manager and former publicist J e f f
G o l e n b e r g of 3 Arts Management Group; and
NU alum Hayley Sumner, recently retired from
her own eponymous public relations company,

a greed that protecting
relationships – with
clients and buyers -- is
a l l - i m p o rtant. But how
one goes about putting
the best spin on a
situation is admittedly
somewhat of an art
f o r m .

As Schiff-Abrams
counseled, ”you try and
be honest without being
brutally honest.”
Golenberg, whose

clients include Frankie Muniz and John Leguizamo,
acknowledges his job is often to soften the blow of
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Message from the President 
[ laverne mckinnon ]

Recently on NPR, there was a discussion about goals and
objectives that used a great sports analogy – if the goal is to win
the game, then the objective is to score points. One of the
NUE A’s primary goals is to sustain and re-vitalize the leadership
of the organization. So our objective over the past several
months has been to aggressively identify and recruit people with
strong leadership skills to help guide the NUEA to even gr e a t e r
success. To that end, I'm delighted to announce that Te m p l e
Wi l l i a m s ( Theatre 87) will be joining the NUEA Board as our
new Co-President. Temple is currently Vi c e - P r e s i d e n t / E x e c u t i v e
in Charge of Production/MTV Original Programming and Series
Development where he supervises both live-action and
animated series. He also has an extensive background working
with not-for-profit groups having held the position of Managi n g
Director of the Lookinglass Theatre in Chicago for five years.

I’m also pleased to welcome Christopher Stathousis as our
VP Marketing. Chris is a Medill grad with incredibly strong expe-
rience in advertising and marketing. Chris is working closely with
the school to gather and analyze the feedback we receive from
our annual alumni survey. This survey was sent to alums via e-
mail utilizing Zoomerang.  If you haven’t received it yet, you can
find a link to the survey on our website at w w w. n u e a . o r g. Yo u r
feedback is incredibly important to us so we hope you take a
moment to fill it out so we can continue to provide you with the
best possible membership benefits. Everyone on the Board is
truly thrilled that both Temple and Chris have joined the leader-
ship of the organization.

We’re always looking for volunteers - everything from Board
positions that require a significant time commitment to a one
time, couple of hours at an event or a mailing part y. If you’re
interested, drop us an e-mail at n u e a w e s t @ y a h o o . c o m. We
currently have two Board positions open - a VP Special Projects
and a VP Benefits. These positions require a self-starter with
strong organization and managerial skills and between 5-10
hours a week to spend creating and implementing progr a m-
ming which will foster new relationships within the entert a i n-
ment industry. 

F i n a l l y, as part of the survey feedback from 2002, we discov-
ered that people were most enthusiastic about our quart e r l y
n e w s l e t t e r. Alums saw it as great benefit - primarily as a way to
keep in touch with what’s going on in the NU community in Los
Angeles. Unfort u n a t e l y, the newsletter is the greatest expense in
our operating budget and we can no longer afford to maintain
and invest in our current member benefits and send the
newsletter to all Southern California alums. So to that end, future
newsletters will only be sent to NUEA members. If you haven't
already signed up for NUEA membership please do so right
away so you don't miss an issue. This will be the last one that is
sent to everyone so that we may be more fiscally responsible to
our paying members. I hope that you're having a great 20 0 3
and look forward to seeing you at our next event. As always,
please feel free to contact myself (and now Temple!) at
n u e a w e s t @ y a h o o . c o m .
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Turnaround [ it’s an NU orgy, damn it! ]
So admitted producer Tom Hodges, speaking of

director/writer Roger Kumble’s newest hit play, turn-
around. Not only are Hodges and Kumble distinguished
alums, but so are stars David Schwimmer and more recent
grad Jaime Ray Newman – not to mention a couple of the
production's interns. Hodges and Schwimmer's Dark
Harbor Stories produced the show, along with their partners
– alums David Catlin and Philip Smith. To top it all off, the
show even features a riotous gag concerning Blackberry
pagers and Sherry Lansing…

A scathingly satiric insider's look at our fair industry, turn-
around stars Schwimmer as Jeff Pelzman, a director lusting
after a hit and willing to do almost anything to get it --
including messing with the minds of his longtime friends:
coke-snorting screenwriter (Tom Everett Scott) and uber-
producer Richie (Jonathan Silverman). After all, he's got a

”2.3 million dollar mortgage to
pay.” The third in a series by
Kumble (Cruel Intentions, Th e
Sweetest Th i n g ), following the
earlier Pay or Play and d-girl, which also starred Schwimmer,
the world-premiere show is in the midst of a sold-out run
at the Coast Playhouse in West Hollywood.

And instead of going into its own turnaround, the show
has just been extended, with Mark Feuerstein (Good
Morning, Miami) and Gabriel Macht (The Recruit) taking over
the leads, beginning March 7th. Tickets will be sold exclu-
sively through ticketweb.com, for perf o r m a n c e s
Wednesdays, Fridays and Sundays at 8 P.M. and two shows
Saturdays at 6 and 9 P.M. Definitely worth seeing –
beautifully produced, skillfully directed, wonderfully
acted – and thus, deservedly well-reviewed.  

Bloated box office. Manipulated Nielsens. Rising budget
costs. What's the real story? And to what lengths will people
go to hide it? In a town that seems to thrive on
Schadenfreude (the pleasure taken in others' misfort u n e s ) ,
is the goal not only to make yourself look good but to be
sure the other guys look bad? At what price, victory? 

The NUEA concludes its panel series on ”The Big Lie” with
Pa rt Two - ”Creating & Selling the Illusion: An Inside View” with
C BS Entertainment President Nancy Te l l e m, Spyglass
Chairman and CEO Roger Birnbaum and LA Times Report e r
B r i a n L o w r y on Monday, March 10 at CAA. 

CAA is located at 9830 Wilshire Blvd. in Beverly Hills.
PA RK ING IS RE ST RICTED AT CAA SO ATT E NDEES MUST
USE ST RE ET PA RK ING. This event is FREE to NUE A
members, with a $5 charge for guests. Seating is limited, so
an RSVP is essential to the NUEA hotline at 323 - 8 20 - 234 9 .
Doors will open at 7:30 p.m. with the panel discussion to
b e gin promptly at 8 p.m. David Zucker will moderate. 

N OTE: It is not necessary to have attended the Pa rt I of
the panel in order to enjoy/participate in Pa rt II .

The Big LIE: part II [ creating and selling the illusion ]

Come see Oscar! Hollywood's elite comes out on Sunday,
March 23 at 5:30 p.m., and the alumni elite will be there to
watch -- at the annual NUEA Oscar party hosted by NU Alum

Michael A. Blum. The festivities kick off at 4:30 p.m. with
the pre-show countdown, all leading up to the big
awards show. Bring ten dollars to test your guessing skills
and win BIG in the Oscar pool! (Proceeds are split 50 / 50
between winners and the NUEA.) Come dressed to rub
elbows and don't forget to bring your own bubbly (or
sparkly or flat)! Michael's address is 6363 Ivarene Ave in
Los Angeles, 90068, and there's plenty of street parking.

Call the NUEA hotline at 323-820-2349 by Friday,
March 22 to RSVP so we can have enough snacks for

everyone. This event is free to NUEA Members and as
many guests as you'd like to bring! 

All hail the glitz and glamour!

NUEA Oscar Party
[ new location! ]

L.A.RMADILLO Day!
[ bash at the beach ]

Mark you calendars: the ‘Dillo arrives in Los Angeles on
May 17. The NUEA and NU Club of Los Angeles will be co-
hosting LA’s own ‘Dillo Day - with a twist. The morning
begins on the beach as
alumni band together with
Heal the Bay to do good
for the environment. The
beach cleanup can only
lead to a barbeque lunch,
fun on the sand and
whatever other good
times you want to relive
from college. The event
will take place on Saturday, May 17 with more details
to follow. Think of it as the party on the lakefill without
the hangover…

U p c o m i n g  E v e n t s



What at Northwestern prepared you for what you do
now?

I was president for two years of the A&O Film Board and
made connections with the distributors and had to sit
through a lot of trailers that we played before the movies. I
kind of got interested in trailers, and through the contacts I
made from the Film Board, I was able to find out who the
companies and trailer shops were and one actually intro-
duced me to a company in New York.

Is that where you got your start?
I started working there actually through an internship that

I proposed to them. While I was a senior, I sort of created
my own internship at this trailer company that I was put in
touch through a non-theatrical distributor that I was dealing
with for the Film Board. 

What did you do when you started?
I started as an apprentice-editor. I worked my way up to

being an editor of trailers from starting off as a runner, gofer
and an apprentice-editor and system editor.

What is the most alluring thing about trailers to you?
That you can get the emotional rush or journey of a

movie in two and a half minutes. It’s pretty exciting. And the
idea that you are seeing something that no one else has
seen before, as a trailer is sort of the first look at a movie.
So you may have read a little something about it or knew
that a movie was being made in the news or in the media
but this would be your first glimpse of what it was going to
look like, so that is a thrill as well. And, if they are enter-
taining in and of themselves, they are kind of like a little
two-and-a-half minute short film.

How long were you in New York before moving to Los
Angeles?

Four years. I started my own company when I was in Los
Angeles but a couple years later was hired at 20th Century
Fox to be a vice president of creative advertising and that’s
where it all started with Los Angeles, in 1986. 

What trailers were you pleased with early in your
career?

What got me hired at Fox was that I had edited the
Broadcast News trailer and they saw me as this young kid
who’d come from New York and they didn’t know who I
was really. They thought I should be working for them.

Did you go directly from Fox to Cimarron?
Well, I directed commercials and cinema, Tales from the

Crypt and a Fox Movie of the Week kind of thing and also just

freelanced more as a producer than an editor of trailers, over-
seeing the whole trailer with another editor. Then Fox hired
me again to be a senior vice president of marketing and I was
with them another three years and left to go to Cimarron. 

What do you like most about working with new talent?
What I like to see is guys who come in from film schools

who have great short films or things they have done who
show some aptitude and talent in creating a trailer, or guys
who haven’t gone to film school and we discover they have
a talent for it. It’s a hard craft to actually do. It’s great to help
them grow and become more adept at it and to see them
do things I wouldn’t have thought of and have it work is
great. It’s not easy to take a movie and make a two-and-a-
half minute trailer out of it.

Is there a good recent example of your team’s work?
This weekend, we did the campaign for “Darkness Falls”,

a trailer and the TV commercials. It was a low-budget movie
that no one thought was going to do well because it doesn’t
have big stars and is kind of a horror film-thriller and people
in Hollywood tend to kind of thumb their noses at these
little genre movies. It was the No. 1 movie last night (Friday,
Jan. 24), and now they are excited about this movie, and
it’s good that they credited the advertising for having done
that since it’s not a movie that’s driven by reviews or
publicity so much or any big names in the cast. It’s a movie
driven by people wanting to see it based on the trailer or
commercials, so that’s the great thing about this kind of job,
is to work on these movies no one quite believes in or no
one pays a lot of attention to and make them succeed.

Do you have a favorite that you’ve worked on?
C e rtainly an argument can be made for the

“Independence Day” teaser and Super Bowl TV spot that was
done for that movie because the movie hadn’t been shot yet
and all that existed were some tests of three different special
effects that the filmmakers had done to entice the studio that
this movie was going to be big. From those three test shots
we did a whole teaser and Super Bowl spot, like the Wh i t e
House blowing up and people running down the streets and
cars exploding. It was great to see that three simple scenes
could create such excitement and people could understand
what the movie was about with such little explanation.

What makes a good or a bad trailer?
Studios test a lot and do market research, where they will

show a trailer and ask all these kinds of questions. A big
complaint from people is that the trailer gives away too
much, but what we find in testing is that usually if you don’t
explain and show a lot, people aren’t that inclined to see

Roland Mesa: Alum Profile
[ by cynthia wang ]

Some people say the trailer is the best part of a movie. Well, if that’s the
case, it may be due to the work of people such as ROLAND MESA,
Speech '82, now the president of the theatrical division of The Cimarron
Group, a company specializing in promotional products such as trailers,
film posters, and DVD packaging. Mesa recently spoke to the newsletter
about the secrets of the business and what it takes to get involved:
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the movie because they don’t understand what it’s about.
It seems the deeper they understand a movie and what’s
happening, the more likely they are interested in seeing the
movie. The drawback to that of course is that you are giving
away things or you are making a trailer that by the end of
the day other people will say, ‘I don’t think I’ll go see the
movie because everything was in the trailer.’ So that’s
another one of these tug-of-wars that happens as part of
the process. But if you make something entertaining in and
of itself that captures the spirit of the movie, then people
won’t have to have that much explained to them. So
something that gets the premise across. 

Were you interested in trailers even before being on the
A&O Film Board?

Not really. I always liked trailers and I think I did a paper
for Irv Rein on American Gigolo, kind of analyzed the trailer
on that for a communications class. 

As president of the theatrical division of the Cimarron
Group, what is your typical day like?

A lot of it is the producing end, seeing how the editors
are doing on the projects that I’m working on, it’s commu-
nicating changes that the studios want to make on the ad
piece, it’s working with the writers as well, coming up with
new ideas and the rest of it’s kind of managerial.

What advice would you give to people coming out
of college perhaps interested in going into this line
of work?

The most important parts for the trailer are writing it and
editing it, as far as getting in to it. A lot of people get into it
by writing what the voiceover narrator says. It’s called copy-
writing. They don’t need equipment for that but they need
to practice a lot and learn the language used in trailers,
which is a lot different than other Madison Avenue types of
copy, and it’s a way almost of telling a story in a prosaic,
poetic kind of way that won’t sound corny and overly hyped
and will fit naturally with the edited scenes. People are
always looking for good writers. As for editors, what’s great
now is that schools have FinalCut Pro or Avid and that’s
what everyone uses in this business, and if you really know
that software well, you’ve gone a lot further than other
people who walk in the door. But knowing how to work that
software and being able to cut a trailer are two different
things as well. Beyond that is the showing of editing talent,
being able to tell a story in two-and-a-half minutes in an
entertaining way but also to come up with new ways of
putting shots together. People interested in the
business should check out our website to see
examples of what we do.  www.cimarrongroup.com

Alliance cops NARC screening
[ at mann’s chinese ]

The NUEA rightfully took its place on the Aw a r d s
Nomination Festival Circuit as G u n n a r C l a n c e y o f
C r u i s e / Wagner Productions arranged a members' screening of
the Lion's Gate/Paramount feature ”Narc” on December 18 t h .
Starring Jason Patric and Ray Liotta (who also produced),
”Narc” is a dark, gritty tale of two inner-city detectives struggling
to find the truth behind a street cop's death. As Clancey, an NU
E n gineering grad who now works for Paula Wa g n e r, explained,

there’s a furt h e r
N o rthwestern connec-
tion. Tom Cruise saw Joe
Carnahan’s Sundance
film at alum Wa r r e n
Beatty’s house,” ”flipped
for it,” and brought it to
the attention of
Paramount’s Sherry

Lansing.
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harsh criticism from the outside for his artists and ”make them
feel better.”  Sumner said that in public relations, the goal is
often the same – to protect and serve the client – but person-
a l l y, she's refused to do it at all costs.  

F or his part, Schiff-Abrams, tongue planted not-so-firmly in
cheek, freely admitted to being a ”morally corrupt business-
man,” but argued, along with Golenberg, that Hollywood isn't
so different from other industries with respect to lying.
As Golenberg noted, it’s all about sales and sales is all
about “stretching the truth.”

The Big LIE [ co n t. from page 1 ]

The NUEA has  sent  out its annual  a lumni
s u rv ey via e-mai l .   I f you haven' t received i t
yet,  you can find a l ink to the sur v ey on our
websi t e at  w ww. n u e a . o rg .  Thanks in
advance for t aking the time to f i l l i t  out - -
your feedback makes a big di fference to  us.

Josh Meyers, Nikki Le vy, Natalie Farrey, Morgan
Hawley, Russell Heller, Elisa Gil-O s a r i o

Host Gunnar Clancey Marquis Olison



nights of sweeps. The host is none
other than your favorite
comedian/improv director and mine –
John Lehr.

Dani Shear is reprising her role as
Nurse Nancy at the Odyssey Theater
in Bodysnatchers, The Musical,
opening Feb. 1st and running through
Feb. 22nd in a test run before the
show travels to Atlanta and then NY.

NUEA Board Member Ta r y n
Reneau recently wrapped a starring
role in her feature debut, the inde-
pendent film Glass Desert. The darkly-
comic thriller casts Reneau as Rebeka,
the mystery novel enthusiast neighbor
to a narcoleptic millionaire uncovering
a mystery of her own.  From 1:50
Films, the festival-bound film will
premiere in 2003.

Visual effects technical director
Francis P. Liu is stationed at Sony
Pictures Imageworks, where he worked
on I Spy, Spiderman, and H a r ry Potter and
the Sorcerer’s Sto n e , among others.

NUEA Advisory Board Member
Clancey Brown appears vocally as Mr.
Crab on Nickelodeon’s S p o n ge b o b
Squarepants.

Keep an eye out for M i k e
Hitchcock (Best in Show), who stars in
the new WB midseason sketch show,
On the Spot.

Lou Wallach, VP original program-
ming and development at Comedy
Central, and Jeremy Gold, VP comedy
at Twentieth Century Fox Television,
were both featured as part of the
Hollywood Reporter’s Next Generation,
and were treated to a special issue
and a swanky party.

Jamie Pachino sold her script The
Return to Morality to Kevin Spacey’s
company Trigger Street for Lion’s Gate
Films. Congrats!

A hearty Hollywood welcome to
Rikki Klieman, of Court TV, who’s
moving from NY to LA’s Los Feliz neigh-
borhood, accompanying her husband
William J. Bratton, the new Los Angeles
Police Chief. No word on whether she’ll
continue her Open Court a n c h o r i n g
duties or whether she’ll be able to
fix NUEA members’ parking tickets.

Editor
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Contributing Writers
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Design and Layout
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NEWSLETTER
STAFF

Got some more ”Ready For Prime
Time Players” for you – K r i s t i n
N e w m a n is an Executive Story Editor
on Fox’s Th at 70’s Show; Darlene Hunt
fills the same position on ”Good
Morning Miami” over at NBC; and
Chad Hodge is a writer on ABC’s
new mid-season show V e r i tas: Th e
Q u e s t.  Plus, how could we forget J e r i
R y a n, who’s now starring on Fo x ’ s
B o s ton Public? And Sarah Lilly j u s t
shot a great co-star gig on the mid-
season replacement sitcom, Wanda At
La r ge for the WB. Keep those cards
and letters coming…

Fresh off his Tony nomination for
Sweet Smell of Success, Brian D’arcy
James brings Conor McPherson’s solo
show The Good Thief to LA’s Court
Theatre through February 23rd, after
its own hugely success NY run. James
won an Obie Award in 2001 for his
performance as a soul-searching Irish
thug. David Alexanian, Brian’s
freshman roommate at NU, produces
the show through his Santa Monica-
based Elixir Group.

In film news, Hedwig and the Angry
Inch auteur John Cameron Mitchell is
working on another indie feature
entitled, The Sex Film Project w h i c h ,
according to the Hollywood Reporter,
will feature actors having actual sex
onscreen. Mitchell’s apparently
accepting submissions through his
website w w w. t h e s e x f i l m p r o j e c t . c o m.
Come one, come all!

While we’re on the subject, HBO is
refusing to kick Cindy Chupack out of
bed, even though the next season of
HBO’s Sex in the City is slated to be its
last. According to the Hollywood
Reporter, the cable net has signed the
talented scribe to a lucrative overall
development deal, ensuring that she
can purchase as many of her own
Jimmy Choos as her heart desires.
Cindy also has a collection of her
essays, The Between Boyfriends Book,
scheduled for publication this August.

In more television news, J o h n
Saade segues from his exec post at
ABC to a two-year development deal
with the net. His first project, I’m a

Celebrity – Get Me Out of Here, airs
this month over 15 consecutive

Alumni Entertainment News
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“Please Help”
Delle Chatman, former director of

Northwestern’s Creative Writing for the
Media Program and inspiration to
countless alumni, is battling ovarian
cancer. Though her spirits are good
and she is back at home with her
young daughter, the intensive physical
and occupational therapy she needs
has depleted her insurance and
required her to pay out-of-pocket for
continued care.

Delle’s church parish has set up a
fund to help her through this time of
crisis. Contributions to Delle’s medical
care can be sent to:

St. Gertrude Parish
ATTN: Delle Fund
1420 W. Granville Ave.
Chicago, IL 60660-1810

Checks should be made out to
”Delle Chatman Medical Care Fund.”

For further information, or if you
have ideas for an LA-based fundraiser,
please contact Heather Ash (S ’93) at
elora9@earthlink.net.



NUEA West
P.O. Box 691702
Los Angeles, CA 90069 

Membership has its privileges [ renew now! ]

S lowly but surely, membership renewals have
been arriving in the mail.  If yours wasn’t

among them, please take a minute to fill out the
attached form and mail it back to us.  For you to
be included in our Member Directory, one of our
most popular benefits, we must receive your
renewal no later than March 10th. 

Becoming a member of the NUEA is now
the ONLY way you will continue to receive the
q u a rterly Newsletter and the Member
D i r e c t o r y; be eligible for the Job List, the Mentor
P r o gram, the Peer Program and the Wr i t e r ’ s
Group; and gain free admission to most of the

events. Your funds will also help support the
Alliance as we reach out to other entert a i n m e n t
alums to further expand our mafia family. We
also need and welcome your ideas and energy
as the NUEA continues to gr o w. 

Dues are $40 for the calendar year January
through December. We’ve always offered
reduced rates for the grads from the three most
recent years, and now we are offering them for
the FIVE most recent years. If you graduated in
’03, ’02, ’01, ’00 or ’99 (or are a current student)
dues are only $20.  You can find a brochure at
our website: w w w. n u e a . o r g

Spring Events
Monday, March 10, 2003

The Big LIE – Part Two @ CAA
Sunday, March 23, 2003

Oscar Party
Saturday, May 17, 2003

‘Dillo Day at the Beach

h o t l i n e
323-820-2349

e m a i l
nueawest@yahoo.com

w  e  b
http://www.nuea.org

upc o m i n g  e v e n t s
nuea  co n ta ct  info



NUEA
P.O. Box 691702

Los Angeles, CA 90069

Please fill out the application and send it to NUEA’s PO Box.
Don’t forget to enclose your check made out to the NUEA.

2003 Membership Dues are:
$40 annual dues (Jan-Dec)
$20 for recent grads (‘99, ‘00, ‘01, ‘02, ‘03)


